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Amendments to Claims 

Please amend claims 1, 15. 17, 24, 33, 42 and 43 as shown below. 
Listing of Claims 

This listing of claims will replace all prior versions and listings of claims in the 
application: 
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1. (Currently Amended) A(meffig)br managing an advertising flight in an-online 
a pay for placement marketplace among one or more advertisers and one or more 
searchers, the method comprising: 

maintaining a computer network-accessible database of advertiser search 
listings, 

each search listing inc luding a bid amount, a search term and a netwo rk 

. lOc atigKjdentjfier of an advertiser associated with the search listing 

/mebid amount corresponding to economic vaiue given by the associated 
y)^ advertiser to ar>pperator of the online pay for placement 

marketplace when network locations of the associated advertiser 
are referred to a searcheNr^ response to a database query from the 
searcher, 

search results produced from the databaseln response to the database 
query being dispfayable to the searcheHna rank according to the 
bid amounts of the search listings of the search^ results; 
receiving advertising flight parameters from an advertiser; 

from tametotinoejreviewing bidamo^mtefor^specif^ listings irT) 

^^J^e pavfor placement e fltinemarketpiace; and ^ 
jagusti ng bid aTnourtsfo the specified advertiser search listings to achieve 
specified advertiser goals of the advertising flight parameters. 
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2. (Original) The method of claim 1 wherein receiving advertising flight parameters 
comprises: 

receiving one or more advertiser search terms; 
receiving a flight budget; and 
receiving a flight interval. 



3. (Previously presented) The method of claim 2 wherein receiving advertising 
flight parameters comprises: 

receiving one or more of 

a maximum average cost per click over the received one or more 

advertiser search terms, 
a conversion rate for the advertiser; and 
an average profit per action for the advertiser. 

4. (Previously presented) The method of claim 1 wherein adjusting bid amounts 
of the specified advertiser search listings to achieve specified advertiser goals 
comprises: 

maximizing searcher contacts with a web site of the advertiser. 

5. (Previously presented) The method of claim 1 wherein adjusting bid amounts 
of the specified advertiser search listings to achieve specified advertiser goals 
comprises: 

maximizing searcher clicks to web sites of the advertiser. 

6. (Original) The method of claim 5 wherein adjusting bid amounts comprises 
maximizing searcher clicks to web sites of the advertiser subject to a maximum 

cost per click. 

7. (Previously presented) The method of claim 1 wherein adjusting bid amounts 
comprises: 
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varying bid amounts to maximize advertiser profit. 

8. (Previously presented) The method of claim 7 wherein adjusting bid amounts 
comprises: 

varying bid amounts subject to a maximum cost per click. 

9. (Original) The method of claim 7 further comprising: 

determining advertiser profit based on multiple searcher clicks to one or more 
web sites of the advertiser. 

10. (Original) The method of claim 7 further comprising: 
determining advertiser profit based on conversion rate. 

1 1 . (Original) The method of claim 10 further comprising: 

determining search term conversion rates for a plurality of search terms having 
independent conversion rates. 

12. (Original) The method of claim 10 further comprising: 

determining search term conversion rates for a plurality of search terms at two or 
more ranks, search terms at each rank having independent conversion 
rates. 

13. (Original) The method of daim 1 wherein reviewing bid amounts comprises: 
reviewing all bidding combinations for one or more search terms. 

14. (Cancelled) 

15. (Currently amended) The method of claim 1 wherein search listings of the 
entire pay for placement marketplace each have an associated rank, and wherein 
reviewing bid amounts comprises: 
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determining ranks of advertiser search listings in the on l ine pay for placement 
marketplace which are not likely to achieve the specified advertiser goals; 
and 

ignoring the search listings associated with the determined ranks when adjusting 
the bid amounts. 

16. (Original) The method of claim 15 further comprising: 
ignoring ranks below a threshold rank. 

17. (Currently amended) The method of claim 15 wherein search listings of the 
entire pay for placement marketplace each have an associated rank and an associated 
number of clicks, the method further comprising: 

ignoring ranks associated with search listings having fewer clicks than a click 
threshold. 

18. (Cancelled) 

19. (Cancelled) 

20. (Original) The method of claim 1 further comprising periodically recomputing 
bid amounts in accordance with the flight parameters. 

21. (Currently amended) The method of claim 1 wherein search listings of the 
fr- oav for placement marketplace each have an associated bid amount, the method 

further comprising: 

receiving an advertiser specified maximum bid amount for one or more search 
listings; and 

adjusting the associated bid amount for the one or more search listings in 
accordance with the maximum bid amount. 
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22. (Previously presented) The method of claim 21 wherein adjusting the bid 
amount comprises: 

reducing an associated bid amount for a search listing to a level that just exceeds 
a next-lowest bid amount for the search listing. 

23. (Previously presented) The method of claim 1 further comprising: 
receiving search queries from searchers; 

searching in the database for search terms having a match with the search 
queries; 

providing search results from the search terms having a match with the search 
query; 

when a provided search term is clicked by a searcher, transferring economic 
value from the advertiser associated with the provided search term. 

\ (Currently amended) A^atabasesearchsystem ^in a pay for placement 

3. marketolac e^the database search system comprising: 

^date b^sejof search listings, each search listing including a search term, eac h 
^rch term asso ciated with a bid amount payable by an advertiser of a 
plurality of advertisers when the search l/sHing including thi search term is 
^ referred to a searcher in response to a database query frafoi the searcher, 
the search listing being displayable with other Search listings in a rank 
according to the associated bid amounts of the search listing and the other 
^ search listings; 

a s earch engine responsive to search queries received over a' computer network 
from searchers for searching the database; and 




a flight mana g ement agent responsive to advertiser-specified parameters for 
- adjusting bid amounts o f s earch listings to manag/ expenditures over a 
ime interval. A 
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25. (Original) The database search system of claim 24 wherein the flight 
management agent is configured to receive information about one or more search terms 
of an advertiser, a budget, and the time interval. 

26. (Original) The database search system of claim 25 wherein the flight 
management agent is configured to receive information about one or more of a 
maximum average cost per click for the one or more search terms, a conversion rate 
and an average profit per action. 

27. (Original) The database search system of claim 25 wherein the flight 
management agent is configured to spend the budget over the time interval. 

28. (Original) The database search system of claim 25 wherein the flight 
management agent is configured to maximize number of clicks to a web site of an 
advertiser. 

29. (Original) The database search system of claim 25 wherein the flight 
management agent is configured to maximize advertiser profit for an advertiser over the 
time interval. 

30. (Original) The database search system of claim 29 wherein the flight 
management agent is configured to maximize the advertiser profit subject to a 
maximum price per dick. 

31 . (Original) The database search system of claim 29 wherein the flight 
management agent is configured to maximize the advertiser profit by determining profit 
based on multiple searcher actions at a web site of the advertiser. 
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32. (Original) The database search system of claim 29 wherein the flight 
management agent is configured to maximize advertiser profit by determining profit 
based on a plurality of search terms having a plurality of conversion rates. 
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33. (Currently amended) The database search system of claim 29 wherein 
search terms in the database are each associated with a respective advertiser of the 
plurality of advertisers, each search term have having an associated rank and wherein 
the flight management agent is configured to determine advertiser profit for the 
respective advertiser based on a plurality of search terms associated with the respective 
advertiser, the plurality of search terms having different conversion rates at different 
associated ranks. 



34. (Previously presented) The database search system of claim 25 wherein the 
flight management fagent is configured to analyze all possible combinations of bids for 
the one or more ses irch terms and select a combination that provides maximum profit to 
fine advertiser. 




35 - (GfcH^srrtb^ffienged-) The database search system of claim 25 wherein the 
flight management agent is configured to analyze only likely combinations of bids for the 
one or more search terms and select a combination from the likely combinations that 
provides maximum profit to the advertiser. 



36. (Previously presented) The database search system of claim 35 wherein the 
flight management agent is configured to determine search term ranks not likely to 
provide the maximum profit to the advertiser. 

37. (Previously presented) The database search system of claim 36 wherein 
search terms of the database each have an associated rank stored in the database and 
wherein the flight management agent is configured to exclude from further analysis 
search terms having an associated rank less than a rank threshold. 
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38. (Previously presented) The database search system of clafm 36 wherein 
search listings of the database each have an associated number of clicks stored in the 
database, a click corresponding to a referral of the search listing to a searcher in 
response to a database query, and wherein the flight management agent is configured 
to exclude search terms having received a number of clicks fewer than a click threshold 

39. (Cancelled) 

40. (Cancelled) 

41. (Original) The database search system of claim 24 wherein the flight 
management agent is configured to recompute the bid amounts of the search listings 
from time to time. 

[ 42. (Currently amended) An article Of manufacture comprising: 
a computer readable data storage medium; and 
computer program code recorded on the computer readable data storage 
fcj medium for managing an advertising flight of an advertiser with an onlino 

5" m a rkotpl a c e syst e m a pay for placement marketplace, the online 
6 markotp l aoo oyotom pay for placement marketplace including a database 

of search listings associated with respective advertisers, eacn^jse"arcn~7 
listing including a searcn term, each search term associated with a bid / 
f \ amount payable by an advertiser of a plurality of advertisers when the 
search listing including the search term is referred to a searcher In 
response to a database query from the searcher, the search listing being 
displayable with other search listings in a rank according to the associated 
bid amounts of the search listing and the other search listings, the 
computer program code operative to access search listings of the 



9 

Received from < 312 321 4299 > at 9)2103 5:24:12 PM (Eastern Daylight Time] 



SEP-02-2003 16: 3 J^fc BUGL CH I CRGD 



312 321 4299 P. 



Application no. 10/072,220 

Supplemental Amendment dated: September 2, 2003 

Reply to office action dated: April 15, 2003 

advertiser to^ arv the bid amounts for s pecified search terms in 
accordance with advertiser goals for the advertising flight, 

43. (Currently amended) The article of claim 42 wherein the computer program 
code comprises code which from time to time checks conditions in the o nlin e 
morkotplaco system oav for Placement marketplace and adjusts bids of advertiser 
search listings to ensure that advertiser-specified objectives are met. 

44. (Previously presented) The article of claim 42 wherein the computer 
program code comprises code to update bid amounts of the advertiser according to 
advertiser-specified flight management criteria, the bid amounts being associated with 
advertiser search terms of a database searchable by searchers, the bid amounts 
representing economic value payable by the advertiser when a searcher selects a 
search term of the advertiser. 

45. (Previously presented) The database search system of claim 24 wherein the 
search engine is responsive to search queries received from searchers over the 
Internet. 
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